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ABSTRACT

In today's international relations, cultural values and interactions between societies play a decisive role,
complementing traditional political and economic power dynamics. The diversification of communication
channels through globalization has brought cultural diplomacy at the heart of international relations. This study
aims to evaluate the roles of tourist guides in the context of the increasing importance of cultural diplomacy within
atheoretical framework. While traditionally regarded as information transmitters, tourist guides are now redefined
as cultural representatives and diplomatic intermediaries. Existing theoretical and empirical studies were
examined through a literature review approach.. The findings revealed that tourist guides were critical actors in
cultural identity construction, perception management and promotion of cultural heritage at the international
level. Tourist guides, who communicated directly with international visitors, made significant contributions to the
accurate representation of national culture, overcoming cultural biases, reinforcing a positive cultural image and
promoting intercultural understanding. Through accurate information flow and effective cultural narratives, they
paved the way for the strengthening of cultural and economic relations between countries and the formation of
diplomatic cooperation. Consequently, tourist guides emerge as key actors in cultural diplomacy, assuming
communicative responsibilities and participating actively in its realization.
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Introduction

Today, international relations are no longer shaped solely by political and economic power
dynamics, but have also acquired a dimension where cultural values and intercultural
interactions play a determining role. Globalization has diversified communication channels
between countries, bringing cultural diplomacy to the forefront of international relations.
Especially since the late 20th century, culture has emerged as a ‘soft power’ element in the
processes of international competition and cooperation. The concept of 'soft power', as
conceptualized by Joseph Nye (2004), refers to a country's ability to attract and influence other
societies not through military or economic coercion, but through its culture, political values, and
foreign policy practices. Tourism functions as a soft power tool, conveying a country's cultural
richness and distinctive elements to both domestic and international audiences. This
intercultural interaction fosters greater cultural awareness and mutual understanding among
destinations and serves as a strategic response to the declining share in international markets
(Mandala, 2015). Cultural diplomacy, within this framework, encompasses all state-led efforts

T This study was presented orally at the II. International Congress of Integrated Social Research and Interdisciplinary
Studies held on 30-31 May 2025.

Corresponding Author: gizem.corman@nisantasi.edu.tr © 2024 0DU SOBIAD



/55 ODUSOBIAD

to enhance international image, promote cultural values, and foster positive relations with other
societies (Cull, 2008).

Cultural diplomacy extends beyond traditional public diplomacy by aiming to establish lasting
bonds between societies through various instruments, such as art, music, literature, film, and
tourism (Mark, 2009). In this context, the actors of cultural diplomacy are not limited to state
institutions and official representatives. Professional groups that engage in interpersonal
interactions and facilitate direct intercultural communication also emerge as the invisible actors
of cultural diplomacy. Among these professions, tour guiding holds a prominent position.

Tour guides are defined as cultural representatives who convey the cultural identity, history,
traditions, and way of life of the country they represent directly to foreign visitors (Ap & Wong,
2007). In this respect, tour guiding occupies a place as a profession that can influence
international perception management processes. The narratives provided by tour guides can be
decisive in shaping tourists’ perceptions and emotional connections to the countries they visit
(Salazar, 2006). Therefore, the language used by guides, the narrative styles they choose, the
stories they present, and the cultural content they convey all contribute directly to a country’s
soft power capacity.

Although the relevant literature includes numerous studies on cultural diplomacy in the context
of cultural institutes (Gulzel, 2016; Yildinm & Kaplan, 2023; Dogan & Isik, 2024), education (Bu,
1999; Pan, 2013; Aydin, 2023), archaeology (Kersel & Luke, 2018; Meskell, 2022), international
art events (Ninkovich, 1977; Grincheva, 2010; Walden, 2016; Yildirm, 2016; Akgln, 2023;
Durmus, 2024), museums (Grincheva, 2021; Okumus, 2021; Mariano & Varheim, 2022), and
branding and perception (Hurn, 2016; lwabuchi, 2018; Papaioannou, 2022; Unal, 2022; Kogyidit,
Kutlu & Darl, 2024), there appears to be a lack of research specifically focusing on the position
of tour guides within the framework of cultural diplomacy. However, tour guides serve as on-
the-ground carriers of cultural values and enable cultural representation through direct
interpersonal interaction. Especially in destinations where tourism activities are intense, the
narratives of tour guides play a crucial role in forming tourists’ initial and often most influential
impressions of the country (Cohen, 1985).

Based on this gap in the literature, this study aims to examine the roles of tour guides in the
process of cultural diplomacy from a theoretical perspective. It discusses the concept of cultural
diplomacy, the profession of tour guiding, and the roles that tour guides undertake in the cultural
diplomacy process, drawing upon the existing literature. Understanding the individual-level
dimension of cultural diplomacy will not only contribute to tourism studies but also to the fields
of international relations, cultural studies, and communication. Therefore, providing a theoretical
evaluation of the role of tour guides will offer a more holistic understanding of cultural
diplomacy. In this context, the study discusses how tour guides can be positioned as on-the-
ground practitioners of cultural diplomacy and develops suggestions for managing this process
more effectively.

Conceptual framework

The concept of cultural diplomacy

The concept of diplomacy is often used interchangeably with “international politics” or “foreign
policy” in public discourse. However, diplomacy refers not to the content of these policies but
rather to the processes by which they are implemented. In other words, diplomacy entails
communication and interaction processes aimed at conveying a state's adopted policies and
perspectives to the decision-making mechanisms of different states and fostering engagement
in this context (Leguey-Feilleux, 2009). Image construction, propaganda efforts, and what is now
referred to as “public diplomacy” have historically developed almost simultaneously as a
broader practice of diplomacy. Even in ancient times, rulers and their envoys who were
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conscious of political prestige did not disregard the perceptions of foreign societies. References
to national identity and image have been found in historical records since sacred texts, and
diplomatic interactions in antiquity laid the groundwork for the development of strategic
communication forms directed at foreign publics (Ataseven, 2024).

Public diplomacy is a concept defined in various ways across different disciplines and lacks a
universally agreed-upon definition. In its broadest sense, public diplomacy refers to the entirety
of communication processes that aim to understand, inform, and influence public opinion in line
with specific objectives, serving as a strategic communication tool (Aydogan, 2011). Traditional
diplomacy is primarily based on official interstate relations, encompassing contacts and
negotiations conducted between governments. In contrast, public diplomacy emerges as a
diplomatic instrument that enables governments to communicate not only with officials of other
states but also directly with global publics (Kémdr, 2020). Public diplomacy can be defined as a
set of communication activities by which governments seek to inform, influence, and engage
foreign audiences in support of their national interests. Ultimately, public diplomacy refers to a
systematic communication process established by international actors to influence global
public opinion in accordance with their strategic goals (Aksu, 2021).

As a subfield of public diplomacy, cultural diplomacy emerges as a distinct domain where
culture-based interactions take center stage. While public diplomacy aims to enable states to
directly communicate their policies and cultural values to foreign publics (Gilboa, 2008), cultural
diplomacy refers specifically to the dimension of this process carried out through culture-based
interactions. Cultural diplomacy involves the deliberate and strategic exchange of ideas, values,
traditions, and cultural artifacts to foster mutual understanding, strengthen relationships,
advance socio-cultural cooperation, and promote national or international interests (Institute for
Cultural Diplomacy, 2025). It seeks to cultivate a favorable image among foreign societies by
leveraging instruments, such as art, education, language, sports, literature, and tourism (Mark,
2009). In this context, cultural diplomacy today is embodied through institutions, such as
Gobeklitepe (Yagmurlu, 2020), the Yunus Emre Institute (Okumus & Celik, 2024), and the British
Council (Dogan & Isik, 2024). It is carried out through activities centered on cultural heritage, the
arts, language, and education (Arndt, 2005).

Cultural diplomacy is defined as a set of activities that aim to strengthen international relations
and promote cooperation by fostering the exchange of cultural values, traditions, and elements
of identity. According to another perspective, cultural diplomacy is the process by which nations
introduce themselves and exert influence in the international arena by using their cultural values
as ameans of communication (Avsar et al., 2022, p. 13). Both approaches underline that cultural
diplomacy ultimately aims to enhance mutual understanding and contribute to peace through
cultural interaction.

Cultural diplomacy is considered a component of the political scientist Joseph Nye’s concept of
“soft power.” Nye (1990) defines soft power as “an indirect form of power that enables
communities and states to shape the behavior of others through attraction and persuasion
rather than coercion” (Grincheva, 2023). The elements that shape a country's soft power
capacity include its historical heritage, cultural values, consistently applied political principles at
both national and international levels, social structure, level of education, traditional norms, the
functioning of public institutions, the effectiveness of civil society, and its ability to influence
global public opinion-among other multidimensional factors (Akbas, 2016). Soft power is a
significant foreign policy instrument directly associated with a country's image in the
international arena. The higher a state's perceived power on a global scale, the greater its
capacity to attract and influence other societies. In this context, the tourism industry, with its
cultural, economic, and communicative attributes, stands out as a field that both contributes to
the components of soft power and strategically benefits from them (Gileg et al., 2020).
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Nicholas Cull (2008) classifies cultural diplomacy as one of the five core activities of public
diplomacy and emphasizes that culture functions as an independent language of
communication in interstate relations. These five activities are categorized as: “listening,” which
involves gathering and analyzing information; “advocacy,” aimed at protecting national political
or economic interests; “exchange diplomacy,” which prioritizes mutual interaction; “international
broadcasting,” based on the transmission of information and values; and “cultural diplomacy,”
which centers on cultural interaction. According to this approach, while advocacy and
international broadcasting focus primarily on one-way communication, listening serves the
purpose of information acquisition, whereas exchange diplomacy and cultural diplomacy aim at
fostering mutual cooperation and partnership. Within this framework, cultural diplomacy can be
conducted by public institutions, private sector actors, or civil society organizations, each
contributing to the shared goal of building trust among cultural differences and enhancing
dialogue (Institute for Cultural Diplomacy, 2025). Therefore, cultural diplomacy becomes a
multidimensional process carried out not only by state institutions but also through the
involvement of various societal actors operating in fields, such as civil society, the arts,
academia, media, and tourism.

In conclusion, cultural diplomacy goes beyond the traditional understanding of diplomacy by
transforming cultural values into strategic tools in the international arena. Cultural diplomacy
both reinforces mutual understanding between societies and plays a central role in the soft
power strategies of states.

The concept of tour guiding

Tour guiding has historically emerged from the need for guidance that arose as people began
totravelling accross regions (Usta, 2009). However, its institutionalization as a profession began
notably in the 19th century with the rise of organized tours in Western Europe (Cohen, 1985). In
Turkey, the profession gained prominence in the mid-20th century alongside the development
of tourism and gradually acquired professional status (Cokisler, 2023).

In Turkey, tour guiding has been given a legal foundation through Law No. 6326 on the
Profession of Tour Guiding. According to this law, tour guiding is defined as a professional
service that encompassing the provision of information, orientation, interpretation, and
accompaniment for tourist groups or individuals (T.C. Kultlr ve Turizm Bakanhdi, 2012). Tour
guides are considered professionals who go beyond merely transmitting information; they are
responsible for ensuring tourists’ safety at the destination, helping with navigation, facilitating
cultural adaptation, and enhancing overall visitor satisfaction (Holloway, 1981; Ap & Wong,
20071).

Tour guides serve as crucial intermediaries in helping tourists make sense of their experiences
and accurately interpret cultural elements. In this context, a guide’'s knowledge, communication
skills, and narrative style play a decisive role in shaping tourists’ perceptions of the destination
(Salazar, 2006). Historically, tour guiding has been recognized primarily for its function in
transmitting information (Holloway, 1981). However, tour guides also assume a variety of roles,
,such as instructor, leader, organizer, representative, entertainer, and mediator, which directly
influence both their professional competence and the overall quality of the tourist experience
(Zhang & Chow, 2004). Cohen (1985) describes tour guides as “cultural intermediaries,”
highlighting their role in helping visitors understand unfamiliar cultural contexts.

Tour guides organize tourist experiences, shape perceptions of local culture, and often embody
various facets of national identity on the ground (Salazar, 2006). They play a strategic role in the
promotion of destinations and in the construction of a country’s image. Through their narratives
and guidance, tour guides influence tourists’ perceptions of a destination, which in turn affects
the region’s visibility and the likelihood of repeat visits (Cheng et al., 2015; Huang et al., 2015;
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Cetinkaya & Oter, 2016; Gorman, 2023). Moreover, guides’ ability to convey cultural knowledge
contributes to the formation of a positive national image among tourists (Cokal & Yilmaz, 2020).
Ap and Wong (2001) emphasize that tour guides transmit cultural norms and help shape the
emotional bonds visitors develop with the country. The narrative techniques, stories, and
examples chosen by the guide can directly influence how visitors perceive the country. This
process is of particular significance in the context of cultural diplomacy.

Especially in the context of cultural heritage sites, tour guides do more than provide historical
information about a destination; they also build meaningful bridges between the past and the
present and present the values and lifestyles of local communities in a way that is
comprehensible to foreign visitors (Reisinger & Steiner, 2006). This function directly aligns with
the goals of cultural diplomacy, as it contributes to the understanding of cultural differences and
the promotion of mutual respect.

The roles of tour guides in the process of cultural diplomacy

Tourism offers visitors the opportunity to become acquainted with the language, culture, history,
and natural environment of the host country, while also allowing local communities to engage
with foreign cultures. However, in the absence of effective intercultural communication,
misunderstandings and prejudices may arise - potentially undermining both tourism activities
and the broader atmosphere of global peace. In this context, tour guides, tasked with
representing their countries, bear significant responsibilities. As the first point of contact and
primary communicators throughout the tourist experience, tour guides not only transmit
information but also contribute to the development of intercultural understanding through
effective communication skills (Sahin & Avcikurt, 2013).

Tour guides play a significant role as intermediary actors facilitating interaction between
tourists and unfamiliar environments. In this context, guides fulfill various responsibilities,
including organizing transportation, interpreting cultural and linguistic differences, resolving
problems encountered during the trip, protecting visitors from potential difficulties, and
transforming the destination into a safe and enjoyable experience. These tasks play a central
role in structuring the overall tourist experience (Schmidt, 1979). A tour guide is considered a
key figure who provides and interprets information about the destination, ensures the smooth
operation of the tour, represents the local community on-site, and shapes tourists’ perceptions
of the destination. Tour guiding extends beyond information transmission; it serves as a
mechanism for shaping the tourist experience and enriching engagement with the destination
(Corman & Ozdemir, 2024).

By promoting intercultural interaction, tour guides contribute to the understanding of cultural
differences and thus play a vital role in enhancing intercultural communication. They also serve
as mediators who enable visitors to come into direct contact with different cultural contexts,
facilitating firsthand experiences of these cultures (Weiler & Yu, 2007; Albuz et al., 2018).

The profession of tour guiding can be considered an important instrument in the process of
international interaction and communication, which is one of the core functions of cultural
diplomacy. Traditionally, cultural diplomacy has been employed by states as a means to
strengthen their relations with the outside world (Gienow-Hecht & Donfried, 2010, p. 11);
likewise, tour guides contribute to the development of intercultural understanding and
communication between countries by facilitating the direct transmission of cultural values.
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Figure 1 illustrates a proposed model aimed at explaining the roles of tour guides as cultural
diplomacy actors, grounded in three core functions: representation, narrative management, and
cultural mediation. The representation function refers to the tour guides’ responsibility to
accurately and effectively convey national culture, historical heritage, and societal values to
visitors (Cohen, 1985; Black & Weiler, 2005; Prakash & Chowdhary, 2010; Gelbman & Collins-
Kreiner, 2016; Irigliler & Guler, 2016; Al-Okaily, 2022). These representations are pivotal in
shaping a country's international image and promoting cultural symbols (Pereira, 2015). The
narrative management function underscores the transfer of cultural information and the guide’s
ability to structure it into stories, attach meaning to it, and frame it within a context where visitors
may emerge emotional connections (Reisinger & Steiner, 2006; Bryon, 2012; Cinar & Tokgoz,
2020). Through this function, guides are able to transform the tourist experience from a routine
visit into a meaningful and impactful cultural encounter. The cultural mediation function entails
the guide’s role in fostering mutual understanding, dismantling prejudices, and supporting
intercultural dialogue by empathizing with tourists from diverse cultural backgrounds (Yu et al.,
2002; Weiler & Walker, 2014; Feldman & Skinner, 2018; Kéroglu & Glzel, 2022; Shi et al., 2023).
The integration of these three functions positions tour guides as on-the-ground agents of soft
power interactions between nations. The role of tour guides in cultural diplomacy is evaluated
through both their professional practices and the dynamics of intercultural interaction. In
particular, within the framework of Gudykunst and Kim's (2003) concept of Intercultural
Adaptation, tour guides may be seen as mediators, balancers, and meaning-makers in
communicating with individuals from different cultural backgrounds. According to this theory,
individuals tend to make sense of unfamiliar elements and adapt to them during intercultural
encounters. In such processes, tour guides can serve both as interpreters of local cultural codes
and as facilitators who enhance the visitor's cultural awareness. Furthermore, when examined
in light of Milton Bennett's (2017) Developmental Model of Intercultural Sensitivity (DMIS),
guides'’levels of cultural empathy and sensitivity to difference (Reisinger & Steiner, 2006; Modlin
etal, 2011) emerge as key factors that directly influence their success in cultural diplomacy. In
this context, tour guides’ narrative strategies and representational capabilities are regarded not
merely as tools for information delivery but as instruments for enhancing intercultural
understanding and supporting soft power practices.
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This situation necessitates the recognition of tour guides as “actors of cultural diplomacy.”
Guides do not merely convey historical facts; they also introduce visitors to cultural norms,
social values, and contemporary lifestyles (Raboti¢, 2010). At times, offering a more personal
and human-centered form of communication beyond official narratives enables visitors to
empathize with the local population (Weiler & Black, 2015). The tour guide showcases the site,
region, or country being visited, summarizing its essence and assuming a public relations
mission in this context (Dahles, 2002). The way guides construct their narratives - through
selective emphasis and content organization related to cultural heritage - can either positively
reinforce or negatively influence visitors' perceptions of the country. Therefore, the professional
training of tour guides should place particular emphasis on developing intercultural
communication skills, cultural sensitivity, and an awareness of diplomatic representation.

International promotional efforts play a decisive role in shaping a state’s position in global public
opinion, its reputation, perceived image, and ultimately its effectiveness in foreign relations.
Institutions and organizations engaged in promotional activities - chief among them the Ministry
of Culture and Tourism - operate in mutual coordination (Cavus, 2013). The “Turkey Home"
campaign, launched by the Republic of Turkiye's Ministry of Culture and Tourism in 2014, is a
prime example of the use of social media as a tool of cultural diplomacy. The campaign aimed
to strengthen TUrkiye's destination branding by delivering English-language content to targeted
audiences, showcasing the country’'s cultural heritage, tourist destinations, and culinary
traditions through social media influencers. Emphasizing historical and natural heritage sites,
such as the Grand Bazaar, Troy, Cappadocia, Ephesus, Zeugma, Antalya, Belek, Alacati,
Pamukkale, and Mount Nemrut, the campaign highlighted Turkiye's cultural diversity and the
famed Turkish hospitality (Sancar, 2017, p. 105). While such digital campaigns contribute to the
growing international interest in Turkiye's culture, tour guides, who interact directly with
incoming tourists, emerge as key complementary actors in this process. By deepening the
impressions created through digital campaigns, tour guides enable visitors to experience
TUrkiye's cultural values more comprehensively and meaningfully, thus making a direct
contribution to cultural diplomacy. In this context, tour guides should be regarded as on-the-
ground implementers of digital cultural diplomacy initiatives.

Conclusions and recommendations

In a globalizing world, cultural diplomacy has become an increasingly important tool in shaping
the international image of states and building bridges of understanding between societies. The
effectiveness of cultural diplomacy is not limited to official institutions and programs, but is also
greatly supported by interpersonal relations, intimate contacts and daily interactions.

Tourism is considered an important soft power tool thanks to its power to shape the
international image of countries and influence perceptions in foreign societies (Glleg et al.,
2020). By showcasing natural beauties, historical sites and hospitality, countries can increase
their international reputation and positively influence their diplomatic positions by attracting
tourists (Carbone, 2017). Tourism is considered a vehicle for cultural diplomacy, facilitating
experiential learning about diverse societies and cultures. This study was conducted to
conceptualize the role of tourist guides, one of the implementing actors of cultural diplomacy in
the field. Cultural diplomacy, which is primarily addressed in the literature through state-based
policies, cultural exchange programs and media tools, was evaluated at the micro level and in
the context of interpersonal interaction in this study. This study makes a theoretical contribution
to the literature by positioning tourist guides as silent but effective representatives of cultural
diplomacy in the field.

Tour guides are central in conveying cultural heritage accurately, impressively and
empathetically. Through the information they provide, the cultural narratives they tell and the
one-on-one relationships they establish with visitors, they promote their country’s cultural values
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and social identity of their country and contribute to the formation of a positive country image
in the international arena (Zhao and Lin, 2014). Therefore, by communicating directly with
visitors, tour guides fulfill the function of cultural representation and contribute to developing
international relations at the micro level (Feldman and Skinner, 2018). In line with Nye’s (2004)
definition of soft power, it is possible to define tour guides as actors in the field who embody the
cultural appeal of their country.

According to Scott-Smith (2016), cultural diplomacy has eight basic functions. These functions
can be summarized as strengthening international dialogue and establishing trust, ensuring
cultural and political recognition, gaining economic benefits, enhancing the image and
reputation of national culture, breaking existing prejudices in foreign societies, combating
negative perceptions about national culture, preparing a suitable ground for future
collaborations, and spreading a worldview based on certain discourses, beliefs, or ideologies. In
this context, the tourist guide profession can be considered one of the most concrete
implementers of these aims of cultural diplomacy in the field. Tour guides contribute to the
promotion and accurate representation of national culture by communicating directly with
international visitors. At the same time, it plays a critical role in overcoming prejudices,
reinforcing a positive cultural image and developing intercultural understanding. The accurate
flow of information and effective cultural narrative provided by tourist guides support the
strengthening cultural and economic relations between countries and establishing future
partnerships and diplomatic rapprochement.

In the context of intercultural communication, tour guides act as intermediaries in the process
of meaning production; they enable cultural interaction by filling the gaps that may occur
between different value systems, norms and communication styles. In this context, the function
of tour guides becomes even more meaningful when evaluated within the framework of
Hofstede’'s (2001) cultural dimensions model. Especially in cultural encounters where
communication styles differ, the explanations and directions provided by the guides strengthen
intercultural harmony and play a role in preventing potential misunderstandings (Zhao and Lin,
2014).

The influence of tour guides is not only limited to content transfer, but also shapes visitors'
perceptions of the host country. Most visitors form their first-hand impressions of the country
they visit through the guides' discourses, behaviors, and communication style. This makes tour
guides the primary source of influence in the formation of the country's image (Jang et al., 2022).

Tourist guides also play important roles as unofficial diplomatic actors. Within the framework
of the concept of ‘cultural diplomacy’ included in Cull's (2008) classification of public diplomacy,
communication-based activities carried out by non-state actors at the international level gain
legitimacy. These activities contribute to strengthening intercultural interaction. In this context,
although they do not have an official diplomatic status, tour guides strengthen mutual
understanding by directly interacting with visitors and mediate the development of relations
between countries at the social level. In addition, it is evaluated in the context of guides’ ethical
responsibilities that they present the culture they represent in an accurate, balanced and
respectful manner. The transfer of cultural heritage without commercialization and exoticization
with reductionist approaches contributes to both sustainable tourism principles and fair cultural
representation (Donbak, 2020). In this context, tour guides stand out as ethical carriers and
protectors of cultural heritage (Kouchaki et al.,, 2023). When all these functions are evaluated
together, it is seen that tour guides undertake critical roles within the multidimensional structure
of cultural diplomacy. These roles, ranging from cultural mediation to soft power representation,
from perception management to unofficial diplomatic representation, make it possible to
evaluate tour guiding not only as a touristic service area but also as a strategic public diplomacy
tool.
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In the relevant literature, it is seen that the functions of tourist guides in the cultural diplomacy
process are not sufficiently conceptualized and systematically addressed. This study aims to
fill this gap and examines from a theoretical perspective how tourist guides undertake a
representation and mediation function in the context of cultural diplomacy. In this context, it is
anticipated that defining and supporting tourist guides as cultural diplomacy actors and
strengthening them professionally in accordance with this role will provide strategic
contributions to the tourism sector and the field of international relations. In this context, several
suggestions have been developed on the subject.

e Intercultural communication, cultural representation, narrative management and
diplomatic sensitivity should be integrated into tourist guide training programs.

e Positioning tourist guides as cultural diplomacy actors should be integrated with soft
power strategies developed at the national level and provided with an institutional
framework in relevant policy documents.

e Considering the role of tour guides in the cultural diplomacy process, it is of great
importance to increase the international travel capacity of this professional group, to
develop their representation skills and to support their diplomatic missions. In this
context, giving specially stamped passports to tour guides can be considered a symbolic
and functional support that will strengthen their position as cultural diplomacy actors.
Especially for countries like Turkiye that see tourism as a tool of soft power strategy, the
fact that tour guides benefit from facilities, such as visa exemption for their travels
abroad will both encourage their individual development and enable them to make more
effective contributions to the promotion of the country. Facilitating the participation of
tour guides in international fairs, promotional organizations, academic or vocational
trainings will directly increase the representation capacity of this professional group in
cultural diplomacy. In addition, such an application will show the strategic importance
that the state attaches to the tour guide profession and that it recognizes tour guides as
cultural mission carriers.

As a result, it should be acknowledged that tourist guides are important actors not only in the
tourism sector but also in culture-based foreign policy. Therefore, the guiding profession should
be re-evaluated from a cultural diplomacy perspective and made more visible in academic
studies and public policies.
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Turist rehberlerinin kiiltiirel diplomasi siirecindeki rolu
lizerine kuramsal bir degerlendirme
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OZET

Gunumduz uluslararasi iligkilerinde, kilttrel degerler ve toplumlar arasinda etkilesimler, geleneksel siyasi ve
ekonomik guc¢ dinamiklerini tamamlayarak belirleyici bir rol Ustlenmektedir. Kiresellesmenin etkisiyle iletisim
kanallarinin cesitlenmesi, kiltrel diplomasiyi uluslararasi iliskilerin merkezine tasimistir. Bu galisma, kulturel
diplomasinin artan onemi baglaminda turist rehberlerinin Ustlendikleri rolleri kuramsal bir cercevede
degerlendirmeyi amaclamaktadir. Geleneksel olarak bilgi aktaricilari olarak gordlen turist rehberleri, ginimuzde
kulturel temsilciler ve diplomatik araci kisiler olarak konumlanmaktadir. Arastirmada literattr taramasi yontemi
kullanilarak mevcut teorik ve ampirik calismalar incelenmistir. Bulgular, turist rehberlerinin kulttrel kimlik
insasinda, algl yonetiminde ve kulttrel mirasin uluslararasi dizeyde tanitiminda 6nemli aktorler oldugunu ortaya
koymaktadir. Uluslararasi ziyaretgilerle dogrudan iletisim kuran turist rehberleri, ulusal kuilttirtin dogru temsil
edilmesine, klttrel onyargilarin asilmasina, olumlu kulttrel imajin pekistirilmesine ve kdlttrlerarasi anlayisin
gelisimine onemli katkilar saglamaktadir. Buna ilaveten turist rehberleri dogru bilgi akisi ve etkili kulttrel anlatilar
yoluyla ulkelerarasi klturel ve ekonomik iligkilerin gliclenmesine ve diplomatik is birliklerinin olusmasina zemin
hazirlamaktadirlar. Bu baglamda turist rehberleri, kilttrel diplomaside iletisim roltind Ustlenen ve uygulamada
aktif rol oynayan temel aktorler arasinda yer almaktadir.

ANAHTAR KELIMELER

Kilturel diplomasi, kamu diplomasisi, turist rehberligi, kiltirlerarasi iletigim.
Giris

Gunumuzde uluslararasi iligkiler sadece siyasi ve ekonomik gu¢ unsurlart Uzerinden
sekillenmemekte, ayni zamanda kdlturel de@erlerin ve toplumlararasi etkilesimlerin belirleyici
oldugu bir boyut da kazanmaktadir. Kuresellesmenin etkisiyle Ulkeler arasindaki iletisim
kanallarinin gesitlenmesi, kulttrel diplomasiyi uluslararasi iliskilerin merkezine tasimistir.
Ozellikle 20. ylzyilin sonlarindan itibaren kultir, uluslararasi rekabet ve is birligi streglerinde
“yumusak gi¢” unsuru olarak 6ne ¢ikmistir. Joseph Nye'in (2004) kavramsallastirdigr “yumusak
gic¢” (soft power) yaklasimi, bir Ulkenin sadece askeri veya ekonomik baski unsurlari
kullanmadan, kulturd, siyasi degerleri ve dis politika uygulamalari yoluyla diger toplumlar
Uzerinde ¢ekim gucu yaratmasini ifade etmektedir. Turizm, bir Ulkenin kilttrel zenginligini ve
6zgun unsurlarinihem yurt icindeki hem de yurt disindaki topluluklara aktaran bir “yumusak guc”
diplomasisi araci olarak degerlendiriimektedir. Kulturlerarasi bu etkilesim, destinasyonlar
arasinda artan kulturel farkindalik ve anlayisi tesvik etmenin yani sira, uluslararasi pazar payinda
yasanan duslse karsi gelistirilen stratejik bir yanit niteligi tasimaktadir (Mandala, 2015). Bu
cergevede kulturel diplomasi, devletlerin uluslararasi imajlarini guglendirmek, kulttrel degerlerini
tanitmak ve diger toplumlarla dostane iliskiler gelistirmek amaciyla ydruttikleri faaliyetlerin
butinlnl kapsamaktadir (Cull, 2008).
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Kilturel diplomasi, geleneksel kamu diplomasisinin 6tesine gegerek, sanat, muzik, edebiyat, film
ve turizm gibi cesitli araglarla toplumlar arasinda kalici baglar kurmayi hedeflemektedir (Mark,
2009). Bu baglamda kulttrel diplomasinin aktorleri yalnizca devlet kurumlari ve resmi
temsilcilerle sinirli kalmamaktadir. Bireysel dlzeyde etkilesim kuran, kulturlerarasi iletisimi
dogrudan deneyimleten meslek gruplari da kdlturel diplomasinin gortinmeyen aktorleri olarak
one gikmaktadir. Turist rehberligi bu meslek gruplarinin basinda gelmektedir.

Turist rehberleri temsil ettikleri Ulkenin kdlttrel kimligini, tarihini, geleneklerini ve yasam
bicimlerini dogrudan yabanci ziyaretgilere aktaran kultur temsilcileri olarak tanimlanmaktadir
(Ap ve Wong, 2001). Turist rehberligi, bu yonlyle uluslararasi algi yonetimi streclerinde etkili
olabilecek bir meslek olarak yer almaktadir. Turist rehberlerinin sundugu anlatilar, turistlerin
ziyaret ettikleri Ulkeye iligkin imaj ve duygusal baglarinin olusmasinda belirleyici olabilmektedir
(Salazar, 2006). Dolayisiyla rehberlerin kullandi§i dil, segctikleri anlati bicimleri, sunduklari
hikayeler ve aktardiklari kulturel icerik, bir dlkenin yumusak guc kapasitesine dogrudan katki
sunmaktadir.

Ilgili alanyazinda kultirel diplomasinin kiltirel enstitiler (Glzel, 2016; Yildinm ve Kaplan, 2023;
Dogan ve Isik, 2024), egitim (Bu, 1999; Pan, 2013; Aydin, 2023), arkeoloji (Kersel ve Luke, 2018;
Meskell, 2022), uluslararasi sanat etkinlikleri (Ninkovich, 1977; Grincheva, 2010; Walden, 2016;
Yildirm, 2016; Akgiin, 2023; Durmus, 2024), muzeler (Grincheva, 2021; Okumus, 2021; Mariano
ve Varheim, 2022), marka ve algi (Hurn, 2016; lwabuchi, 2018; Papaioannou, 2022; Unal, 2022,
Kogyigit, Kutlu ve Dari, 2024) Uzerine birgok galisma bulunmasina ragmen turist rehberlerinin
kdlttrel diplomasi strecindeki konumuna iliskin arastirmaya rastlaniimamistir. Oysa ki rehberler,
kdltirel degerlerin sahadaki taslyicilandir ve dogrudan bireylerarasi etkilesimler araciligiyla
kiltirel temsili mumkin  kilmaktadir.  Ozellikle turizm faaliyetlerinin - yogun oldugu
destinasyonlarda, rehberlerin anlatilar ziyaretgilerin Ulkeye iliskin ilk ve en guglu izlenimlerinin
olusmasinda 6nemli rol oynamaktadir (Cohen, 1985).

Bu calisma alanyazindaki bosluktan hareketle, turist rehberlerinin kulttrel diplomasi strecindeki
rollerini kuramsal bir bakis acisiyla incelemeyi amacglamaktadir. Calismada, kulturel diplomasi
kavrami, turist rehberligi ve turist rehberlerinin kulturel diplomasi surecindeki rolleri literattr
temelli olarak ele alinmaktadir. Kulturel diplomasinin birey duzeyinde isleyen boyutunun
anlasiimasi, sadece turizm galismalarina degil, uluslararasi iligkiler, kulttrel galismalar ve iletisim
alanlarina da katki saglayacaktir. Bu nedenle turist rehberlerinin roltne iliskin kuramsal bir
degerlendirme yapmak, kulttrel diplomasinin daha buttncul bir perspektiften kavranmasina
olanak taniyacaktir. Bu dogrultuda calismada, turist rehberlerinin kulttrel diplomasinin sahadaki
uygulayicilar olarak nasil konumlandirilabilecegi tartisiimis ve bu strecin daha etkin yonetilmesi
icin oneriler gelistirilmistir.

Kavramsal gergeve

Kiiltiirel diplomasi kavrami

Diplomasi kavrami, kamuoyunda ¢ogunlukla “uluslararasi politika” veya “dis politika” ile es
anlamli olarak kullanilmaktadir. Ancak diplomasi, bu politikalarin iceriklerinden ziyade, soz
konusu politikalarin uygulanma sturegcleriyle ilgili bir kavramdir. Baska bir ifadeyle diplomasi, bir
devletin benimsedigi politika ve goruslerin, diger devletlerin karar alma mekanizmalarina
iletilmesini ve bu suregte etkilesim saglanmasini amaglayan bir iletisim ve etkilesim surecidir
(Leguey-Feilleux, 2009). imaj insas|, propaganda faaliyetleri ve ginimizde “kamu diplomasisi”
olarak adlandirnlan uygulamalar, tarihsel olarak diplomasiyle neredeyse eszamanli bir gelisim
gostermistir. Antik donemlerde dahi, siyasal prestij bilincine sahip yoneticiler ve onlarin
temsilcileri, yabanci toplumlarin algilarini timduyle goz ardi etmemistir. Ulusal kimlik ve imaja
yonelik gondermeler, kutsal metinlerden itibaren tarihsel belgelerde yer bulmus; Antik Cag'daki
diplomatik etkilesimler ise yabanci kamuoyuna yonelik stratejik iletisim bi¢imlerinin gelisimine
zemin hazirlamistir (Ataseven, 2024).
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Kamu diplomasisi, farkli disiplinlerde gesitli sekillerde tanimlanan ve tzerinde uzlasiya varilmis
net bir tanimi bulunmayan bir kavramdir. En genel anlamiyla, stratejik bir iletisim araci olarak
kamu diplomasisi, kamuoyunun algilarinin anlasiimasi, dogru bi¢cimde bilgilendirilmesi ve belirli
hedefler dogrultusunda etkilenmesini amaclayan iletisim sureclerinin butintnu ifade etmektedir
(Aydogan, 2011). Geleneksel diplomasi, esas olarak devletlerarasi resmi iliskiler cergevesinde,
hiukumetlerin birbirleriyle yurtttugu temas ve muzakerelere dayanmaktadir. Buna karsin kamu
diplomasisi, huktumetlerin yalnizca diger devletlerin vyetkilileriyle degil, dogrudan kuresel
kamuoylariyla iletisim kurmasina olanak taniyan bir diplomatik ara¢ olarak one ¢ikmaktadir
(Komir, 2020). Bu baglamda kamu diplomasisi, hikimetlerin dis kamuoyunu bilgilendirme,
yonlendirme ve surece katiimini saglama yoluyla ulusal ¢ikarlarini destekleme amaci guttugu
iletisim faaliyetleri olarak tanimlanmaktadir. Nihayetinde kamu diplomasisi, uluslararasi
aktorlerin kendi stratejik hedefleri dogrultusunda kiresel kamuoyunu etkilemeye yonelik
kurdugu sistematik iletisim stirecini ifade etmektedir (Aksu, 2021).

Kamu diplomasisinin bir alt turt olarak degerlendirilen kulturel diplomasi, 6zellikle kultdr temelli
etkilesimlerin on planda oldugu 6zgun bir alan olarak one c¢ikmaktadir. Kamu diplomasisi,
devletlerin dis kamuoyuyla dogrudan iletisime gecerek kendi politikalarini ve kulttrel degerlerini
anlatmalarini amaglarken (Gilboa, 2008), kulturel diplomasi bu stirecin ozellikle kdlttr temelli
etkilesimler araciligiyla gerceklesen boyutunu ifade etmektedir. Kulttrel diplomasi, karsilikli
anlayisi gelistirmek, iligkileri guglendirmek, sosyo-kulturel is birligini ilerletmek ve ulusal ya da
uluslararasi gikarlari desteklemek amaciyla fikirlerin, degerlerin, geleneklerin ve diger kiltirel
unsurlarin kasith ve stratejik bicimde degis tokusu olarak tanimlanabilmektedir (Institude for
Cultural Diplomacy, 2025). Kiltirel diplomasi, sanat, egitim, dil, spor, edebiyat ve turizm gibi
araglar kullanarak diger toplumlar nezdinde olumlu bir imaj olusturmayi hedeflemektedir (Mark,
2009). Bu kapsamda kailttirel diplomasi, ginimtizde Gobeklitepe (Yagmurlu, 2020), Yunus Emre
Enstitlsi (Okumus ve Celik, 2024) ve British Council (Dodan ve Isik, 2024) gibi kurumlar
aracihglyla somutlastinimakta; kultirel miras, sanat, dil ve egitim faaliyetleri yoluyla
ydrittlmektedir (Arndt, 2005).

Kulttrel diplomasi, kulturel degerlerin, geleneklerin ve kimligin ¢esitli unsurlarinin degisimini
temel alarak uluslararasi iliskileri glcglendirmeyi ve is birligini tesvik etmeyi amaclayan etkinlikler
butunu olarak tanimlanmaktadir. Bir diger yaklasima gore kdlturel diplomasi, uluslarin kendi
kulttrel degerlerini iletisim araci olarak kullanmak suretiyle uluslararasi arenada kendilerini
tanitma ve etkide bulunma stirecidir (Avsar vd., 2022, s. 13). Her iki bakis agisinda da kulttrel
diplomasinin, kulturel etkilesim yoluyla karsilikli anlayisi artirma ve barisa katki saglama amaci
tasidigr gorulmektedir.

Kdltdrel diplomasi, siyaset bilimci Joseph Nye'nin “yumusak gig” (soft power) kavraminin bir
unsuru olarak degerlendirilmektedir. Nye (1990) yumusak gi¢ kavramini “topluluklarin ve
devletlerin baskalarinin davranislarini zorlama yoluna gitmeksizin, tesvik ve ikna araciligiyla
sekillendirmelerine olanak taniyan dolayli bir guc¢ kullanimi bigimi” seklinde tanimlamaktadir
(Grincheva, 2023). Bir tlkenin yumusak glc kapasitesini sekillendiren unsurlar arasinda tarihsel
birikimi, ktlturel degerleri hem ulusal hem de uluslararasi dizlemde tutarli bir sekilde strdtrdudgu
siyasi ilkeleri, toplumsal yapisi, egitim duzeyi, geleneksel normlari, kamu kurumlarinin isleyisi,
sivil toplumun etkinligi ve kuresel olgekte kamuoyunu etkileyebilme yetisi gibi ¢ok boyutlu
faktorler yer almaktadir (Akbas, 2016). Yumusak glg, bir Glkenin uluslararasi kamuoyundaki
imajl ile dogrudan iliskili olan onemli bir dis politika aracidir. Bir devletin kiuresel olgekte sahip
oldugu algisal gucun ytksekligi, diger toplumlar Uzerinde cazibe olusturma ve etki yaratma
kapasitesini dogrudan artirmaktadir. Bu baglamda turizm endustrisi, tasidigi kulttrel, ekonomik
ve iletisimsel nitelikler sayesinde hem yumusak guc¢ unsurlarini besleyen hem de bu gugcten
stratejik bicimde yararlanabilen bir alan olarak 6ne ¢ikmaktadir (Gileg vd., 2020).

Nicholas Cull (2008) kdiltrel diplomasiyi bes temel faaliyetten biri olarak siniflandirmakta ve
Ozellikle kdlturin devletlerarasi iliskilerde bagimsiz bir iletisim dili olarak islev gordigunu
vurgulamaktadir. Bu faaliyetler: bilgi toplama ve analiz sureclerini iceren “dinleme”, ulusal siyasal



ODUSOBIAD 768

veya ekonomik cikarlarin korunmasina yonelik “savunma®, karsilikli etkilesimi onceleyen
“degisim diplomasisi®, bilgi ve de@er aktarimina dayanan “uluslararasi yayincilik” ile kulturel
etkilesim temelli “kdlttrel diplomasi” basliklari altinda ele alinmaktadir. Bu yaklasima gore;
savunma ve uluslararasi yayincilik daha ¢ok tek yonlu bilgi aktarimina odaklanirken, dinleme
sureci bilgi edinmeye; degisim diplomasisi ve kilturel diplomasi ise karsilikli is birligi ve ortaklik
gelistirmeye yoneliktir. Bu ¢ergevede kulturel diplomasi; kamu kurumlari, 0zel sektor aktorleriya
da sivil toplum kuruluslan tarafindan yuruttlebilmekte olup, her bir aktor kdlturel farkliliklar
arasinda guven tesis edilmesi ve diyalog ortaminin gelistiriimesine yonelik ortak amaca hizmet
etmektedir (Institude for Cultural Diplomacy, 2025). Bu nedenle kdiltirel diplomasi, yalnizca
devlet kurumlarinin degil; ayni zamanda sivil toplum, sanat, akademi, medya ve turizm gibi
alanlarda faaliyet gosteren farkli sosyal aktorlerin katkisiyla ydrutilen ¢ok boyutlu bir strece
donudsmektedir.

Sonug olarak kulturel diplomasi, geleneksel diplomasi anlayisinin 6tesine gecgerek kulturel
degerlerin uluslararasi alanda stratejik birer araca donusmesini saglamaktadir. Bu yonuyle
kulturel diplomasi hem toplumlararasi karsilikli anlayisi pekistirmekte hem de devletlerin
yumusak guc stratejileri icinde merkezi bir rol Ustlenmektedir.

Turist rehberligi kavrami

Turist rehberligi, tarihsel olarak insanlarin farkli cografyalara seyahat etmeye baslamasiyla
birlikte dodan rehberlik ihtiyacina dayanmaktadir (Usta, 2009). Ancak bir meslek olarak
kurumsallasmasi, 6zellikle 19. ylzyilda Bati Avrupa'da organize turlarin artmasiyla baslamistir
(Cohen, 1985). Turkiye'de ise meslek, 20. ylzyilin ortalarinda turizmin gelisimiyle birlikte Gnem
kazanmis ve zamanla profesyonel bir statliye kavusmustur (Cokisler, 2023).

TUrkiye'de turist rehberligi, 6326 sayili Turist Rehberligi Meslek Kanunu ile yasal bir zemine
oturtulmustur. Bu kanuna gore turist rehberligi; turist gruplarina veya bireylere yonelik bilgi
aktarma, yonlendirme, yorumlama ve eslik etme faaliyetlerini kapsayan profesyonel bir hizmet
olarak tanimlanmaktadir (T.C. Kdltdr ve Turizm Bakanhgl, 2012). Turist rehberleri, bilgi aktaricisi
olmanin otesinde; turistin destinasyondaki guvenligini saglamaya, yon bulmasina yardimci
olmaya, kilttrel uyum surecini kolaylastirmaya ve genel memnuniyetini artirmaya yonelik ¢cok
yonlu islevler Ustlenen profesyoneller olarak degerlendirilmektedir (Holloway, 1981; Ap ve Wong,
2001).

Turist rehberleri, turistlerin yasadigi deneyimleri anlamlandirmalarinda ve kulttrel unsurlari
dogru sekilde yorumlamalarinda etkili bir araci islevi gormektedir. Bu baglamda turist rehberinin
bilgisi, iletisim becerileri ve anlatim tarzi, turistin destinasyona dair olusturacagi algi Gzerinde
belirleyici olmaktadir (Salazar, 2006). Turist rehberligi, tarih boyunca bilgi aktarimi isleviyle 6ne
¢lkan bir meslek olmustur (Holloway, 1981). Bununla birlikte, turist rehberleri ayni zamanda yol
gosterici, ogretmen, lider, organizator, temsilci, eglendirici ve arabulucu gibi cesitli roller
ustlenmekte; bu gok yonlu islevler hem rehberin mesleki yeterliligini hem de turistlerin deneyim
kalitesini dogrudan sekillendirmektedir (Zhang ve Chow, 2004). Cohen (1985) turist rehberlerini
“kulturel arabulucular” olarak tanimlamis ve rehberlerin, ziyaretcilerin bilmedikleri kdlturel
baglamlari anlamalarina yardimci olduklarini belirtmistir.

Turist rehberleri, turistlerin deneyimlerini organize etmekte, yerel kuiltdre iliskin algilarini
bicimlendirmekte ve ¢ogu zaman ulusal kimligin gesitli yonlerini sahada temsil etmektedirler
(Salazar, 2006). Turist rehberleri, destinasyonun tanitimi ve tlke imajinin insasinda stratejik bir
role sahiptir. Rehberler, anlatim ve yonlendirmeleri ile turistlerin destinasyon hakkindaki algilarini
sekillendirerek bolgenin taninirligini ve tekrar ziyaret edilme ihtimalini dogrudan etkilemektedir
(Cheng vd., 2015; Huang vd., 2015; Cetinkaya ve Oter, 2016; Gorman, 2023). Ayrica rehberlerin
kulturel aktarim yetenekleri sayesinde turistlerde olumlu bir dlke imaji olusmasi
sag@lanabilmektedir (Gokal ve Yilmaz, 2020). Ap ve Wong (2001), turist rehberlerinin kiltlrel
normlari aktaran, ziyaretgilerin ulkeye dair hissettikleri duygusal baglari sekillendiren kisiler
olduklarini vurgulamaktadir. Rehberlerin kullandiklari anlati teknikleri, sectikleri hikayeler ve
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verdikleri ornekler, ziyaretcilerin zihninde olusan Ulke imajini dogrudan etkileyebilmektedir. Bu
sureg kulturel diplomasi agisindan 6nem arz etmektedir.

Ozellikle klttrel miras alanlarinda gérev yapan turist rehberleri, yalnizca destinasyona yonelik
tarihsel bilgi vermekle kalmayip, ayni zamanda ge¢misle bugun arasinda anlamli kopruler
kurmakta, yerel halkin degerlerini ve yasam tarzini yabancilara anlasilir sekilde sunmaktadir
(Reisinger ve Steiner, 2006). Bu iglev kdlturel farkliliklarin anlagiimasi ve karsilikli sayginin
gelistirilmesi agisindan kdlturel diplomasinin hedefleriyle dogrudan ortismektedir.

Turist rehberlerinin kiiltiirel diplomasi siirecindeki rolleri

Turizm, hem turistlere ziyaret ettikleri Glkenin dilini, kultirdnd, tarihini ve dogal yapisini tanima
olanadl sunmakta, hem de yerel halkin yabanci kdltUrleri tanimasini saglamaktadir. Ancak
kdlturlerarasi etkili iletisimin saglanamamasi durumunda, yanlis anlamalar ve onyargilar ortaya
cikabilmekte; bu durum hem turizm faaliyetlerini hem de kiresel baris ortamini olumsuz
etkileyebilmektedir. Bu gercevede, Ulkelerini tanitma gorevini Ustlenen turist rehberlerine onemli
sorumluluklar dusmektedir. Zira turist rehberleri, turistlerle ilk temasi kuran ve onlarin seyahatleri
boyunca iletisimde kaldiklari kisiler olarak, yalnizca bilgi aktarmakla kalmamakta; ayni zamanda
etkili iletisim becerileriyle kiltlrlerarasi anlayisin gelismesine katki sunmaktadir (Sahin ve
Avcikurt, 2013).

Turist rehberleri, turistler ile yabanci bir cevre arasindaki etkilesimi kolaylastiran araci aktorler
olarak onemli bir rol Ustlenmektedir. Bu baglamda rehberler; ulagimin organize edilmesi, kulturel
ve dilsel farkhliklarin yorumlanmasi, karsilagilan problemlerin ¢ozilmesi, ziyaretgilerin olasi
zorluklardan korunmasi ve destinasyonun guvenli bir deneyim alanina donustutrdlmesi gibi gok
yonlu gorevleri yerine getirerek, turistik deneyimin yapilandiriimasinda temel bir rol oynamaktadir
(Schmidt, 1979). Turist rehberi, ziyaret edilen destinasyon hakkinda bilgi sunan, yorum yapan,
turun duzenli ve sorunsuz bir sekilde gerceklesmesine katki saglayan, yerel halki temsilen
sahada bulunan ve turistin destinasyona yonelik algisini bigimlendiren onemli bir aktor olarak
degerlendiriimektedir. Bu yonuyle rehberlik faaliyeti, yalnizca bilgi aktarimiyla sinirli kalmayip,
ayni zamanda turistin deneyimini sekillendiren ve destinasyonla kurdugu etkilesimi derinlestiren
bir islev Ustlenmektedir (Corman ve Ozdemir, 2024). Turist rehberleri, kiiltirlerarasi etkilesimi
tesvik ederek farkliliklarin anlasiimasina katki saglamakta ve bu yonleriyle kiltlrlerarasi iletisimi
guglendiren bir islev Ustlenmektedir. Ayni zamanda ziyaretgilerin farkli kulttrel yapilarla
dogrudan temas kurmalarina olanak taniyarak, bu kulturlerin deneyimlenmesinde araci bir
konumda yer almaktadir (Weiler ve Yu, 2007; Albuz vd., 2018).

Turist rehberligi meslegi, kulturel diplomasinin temel islevlerinden biri olan uluslararasi etkilesim
ve iletisim kurma surecinde onemli bir ara¢ olarak deg@erlendirilebilir. Geleneksel anlamda
kdlturel diplomasi, devletlerin dis dunya ile iligkilerini glclendirmek igin basvurdugu bir yontem
olmustur (Gienow-Hecht ve Donfried, 2010, s. 11); benzer sekilde, turist rehberleri de kulttrel
degerlerin dogrudan aktarimini saglayarak Ulkeler arasindaki kdlttrel anlayisin ve iletisimin
gelismesine katkida bulunmaktadir.
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Gorsel 1 Turist rehberlerinin kiltirel diplomasi aktorl olarak rold

Diyalog

Gelistirme

Gorsel 1'de, turist rehberlerinin kdlturel diplomasi aktoru olarak rollerini agiklamaya yonelik
onerilen model; temsil, anlati yonetimi ve kulturel arabuluculuk olmak tzere ¢ temel fonksiyona
dayanmaktadir. Temsil fonksiyonu, rehberlerin ulusal kdltury, tarihsel mirasi ve toplumsal
degerleri ziyaretcilere dogru ve etkileyici bir bicimde aktarma sorumlulugunu icermektedir
(Cohen, 1985; Black ve Weiler, 2005; Prakash ve Chowdhary, 2010; Gelbman ve Collins-Kreiner,
2016; Irigller ve Giler, 2016; Al-Okaily, 2022). Bu aktarimlar, Ulkenin uluslararasi imajini
sekillendirme ve kiltirel sembolleri tanitma agisindan 6nem arz etmektedir (Pereira, 2015).
Anlati yonetimi fonksiyonu, rehberlerin kulttrel bilgileri sadece aktarmakla kalmayip, ayni
zamanda bu bilgileri hikayelestirme, anlamlandirma ve ziyaretcilerin  duygusal bag
kurabilecekleri bir baglama yerlestirme becerilerine odaklanmaktadir (Reisinger ve Steiner, 2006;
Bryon, 2012; Cinar ve Tokgdz, 2020). Bu fonksiyon sayesinde rehberler, ziyaretcilerin deneyimini
siradan bir gezi olmaktan cikararak anlamli ve etkileyici bir kulttrel karsilasmaya
donusturebilmektedir. Son olarak kulttrel arabuluculuk fonksiyonu ise rehberlerin farkli
kulturlerden gelen turistlerle empati kurarak karsilikli anlayisi gelistirme, onyargilari kirma ve
kilturlerarasi diyalogu destekleme rollerini kapsamaktadir (Yu vd., 2002; Weiler ve Walker, 2014;
Feldman ve Skinner, 2018; Koroglu ve Giizel, 2022; Shi vd., 2023). Bu g fonksiyonun bir araya
gelmesiyle, turist rehberleri Ulkeler arasindaki yumusak gug etkilesimlerinin sahadaki temsilcileri
olarak degerlendirilebilmektedir. Bu kapsamda turist rehberlerinin kultdrel diplomasi
sureglerindeki rolleri hem mesleki faaliyetler hem de kdilturlerarasi etkilesim dinamikleriyle
birlikte degerlendirilmektedir. Ozellikle Gudykunst ve Kim'in (2003) gelistirdigi “Kulturleraras
Uyum” kavrami gergevesinde, turist rehberlerinin farkl kiltirel arka planlardan gelen bireylerle
kurdugu iletisimde bir araci, dengeleyici ve anlam kurucu aktor olarak islev gordigu soylenebilir.
Bu kurama gore, bireyler kulturlerarasi etkilesim sureclerinde karsilastiklari yabanci unsurlari
anlamlandirma ve bu unsurlara uyum saglama egiliminde olmaktadir. Turist rehberleri, bu
surecte hem yerel kulttrun kodlarini cozimleyen bir anlatici hem de yabanci ziyaretcinin kdlturel
farkindaligini gelistiren bir kolaylastirici roll Gstlenebilmektedir. ilaveten Milton Bennett'in (2017)
“Gelisimsel Kulturlerarasi Duyarlilik Modeli” baglaminda degerlendirildiginde, rehberlerin sahip
olduklarr kiltlrel empati ve farkliliklara karsi duyarhlik dizeyleri (Reisinger ve Steiner, 2006;
Modlin vd., 2011), onlarin kiltlrel diplomasi basarisini dogrudan etkileyen 6nemli faktorler
arasinda yer almaktadir. Bu baglamda, turist rehberlerinin anlati stratejileri ve temsil becerileri,
bilgi sunumunun oOtesinde, kdlturlerarasi anlayisi artirmaya ve yumusak guc¢ uygulamalarini
desteklemeye yonelik birer arag olarak degerlendiriimektedir.
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kilmaktadir. Rehberler, yalnizca tarihi bilgi aktarmakla kalmamakta, ayni zamanda kdlturel
normlari, sosyal degerleri ve giincel yasam bigimlerini de ziyaretgilere sunmaktadir (Rabotic,
2010) . Bazen resmi anlatilarin disinda, daha samimi ve insan merkezli bir iletisim kurarak,
ziyaretcilerin yerel halkla empati kurmasini saglamaktadir (Weiler ve Black, 2015). Turist rehberi
ziyaret edilen mekani ozetleyerek ilgili yer, bolge ya da Ulkeye dair bir vitrin iglevi gorme ve bu
baglamda halkla iligkiler misyonunu Ustlenmektedir (Dahles, 2002). Rehberlerin anlatim
bicimleri, kultirel mirasa iliskin secici vurgu ve igerik dlzenlemeleri, ziyaretgilerin tlkeye dair
algilarini ya olumlu yonde guglendirebilir ya da olumsuz yonde etkileyebilir. Bu nedenle turist
rehberlerinin mesleki egitiminde, kulturlerarast iletisim becerileri, kulturel duyarlilik ve diplomatik
temsil bilincinin gelistirilmesi 6nem arz etmektedir.

Uluslararasi tanitim galismalari, bir devletin dinya kamuoyundaki konumu, itibari, algilanan imaj
ve dolayisiyla dis iliskilerdeki etkinligi agisindan belirleyici bir islev gormektedir. Kultur ve Turizm
Bakanligi basta olmak Uzere, tanitim faaliyetleri yuriten tum kurum ve kurulusglar, karsilikli
etkilesim iginde cgalismalarini stirdirmektedir (Cavus, 2013). Tirkiye Cumbhuriyeti Kltlr ve
Turizm Bakanligi tarafindan 2014 vyilinda baslatilan “Turkey Home” kampanyasi, sosyal
medyanin kulturel diplomasi araci olarak kullanimina ornek teskil etmektedir. Kampanya
kapsaminda, Turkiye'nin destinasyon markalamasini glglendirmek amaciyla hedef kitleye
ingilizce dilinde igerikler sunulmus, sosyal medya fenomenleri araciligiyla tlkenin kiltirel miras,
turistik destinasyonlari ve yiyecek ve icecek kultirtne dair zenginlikleri uluslararasi kamuoyuna
tanitiimistir. Kapaligarsl, Truva, Kapadokya, Efes, Zeugma, Antalya, Belek, Alacati, Pamukkale ve
Nemrut gibi tarihi ve dogal miras alanlarina yapilan vurgu ile Turkiye'nin kulttrel gesitliligi ve Turk
misafirperverligi 6n plana cikarilmistir (Sancar, 2017, s. 105). Bu tur dijital kampanyalar,
Turkiye'ye yonelik kultdrel ilginin artmasina katkida bulunurken, Ulkeye gelen turistlerle birebir
etkilesim kuran turist rehberleri de bu surecin onemli bir tamamlayicisi haline gelmektedir.
Rehberler, kampanyalarla olusturulan alglyr sahada derinlestirerek, Turkiye'nin kdlttrel
degerlerinin daha kapsamli bir bicimde deneyimlenmesine olanak tanimakta ve boylece kulturel
diplomasiye dogrudan katki sunmaktadir. Bu baglamda turist rehberleri, dijital kilttrel diplomasi
girisimlerinin sahadaki uygulayici aktorlerinden biri olarak degerlendirilmelidir.

Sonug ve oneriler

Kuresellesen dunyada kulturel diplomasi, devletlerin uluslararasi imajlarini sekillendirmede ve
toplumlar arasinda anlayis kopruleri kurmada giderek daha onemli bir arag haline gelmistir.
Kdlturel diplomasinin etkinligi resmi kurumlar ve programlarla sinirli kalmamakla birlikte
bireylerarasi iligkiler, samimi temaslar ve gunluk etkilesimler yoluyla da buylk olglide
desteklenmektedir.

Turizm, Ulkelerin uluslararasi imajlarini sekillendirme ve yabanci toplumlar nezdindeki algilar
etkileme glcu sayesinde 6nemli bir yumusak glc araci olarak degerlendirilmektedir (Guleg vd.,
2020). Dogal guzelliklerin, tarihi mekanlarin ve misafirperverligin sergilenmesi yoluyla ulkeler,
uluslararasi itibarlarini artirabilmekte ve turist ¢ekerek diplomatik konumlarini olumlu yonde
etkileyebilmektedir (Carbone, 2017). Turizmin, farkli toplumlar ve kdltirler hakkinda bilgi
edinmeyi mumkun kilan deneyimler araciligiyla kulturel diplomasiye katki sunabilecek
potansiyele sahip bir arag oldugu ileri surtlmektedir.

Bu ¢alisma, klturel diplomasinin sahadaki uygulayici aktorlerinden biri olan turist rehberlerinin
rolinu kavramsallastirmak amaciyla gergeklestirilmistir. Alanyazinda ¢ogunlukla devlet temelli
politikalar, kulturel degisim programlar ve medya araclar Uzerinden ele alinan kilturel
diplomasi, bu c¢alismada mikro dizeyde ve bireylerarasi etkilesim baglaminda
degerlendirilmistir. Bu calisma, turist rehberlerini kilttrel diplomasinin sahadaki sessiz ama
etkili temsilcileri olarak konumlandirarak literatire kuramsal bir katki sunmaktadir.
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Turist rehberleri, kulturel mirasin dogru, etkileyici ve empatik bigcimde aktarilmasinda merkezi bir
rol Ustlenmektedir. Verdikleri bilgiler, anlattiklar kulttrel anlatilar ve ziyaretgilerle kurduklari
birebir iliskiler araciligiyla, Ulkelerinin kdlttrel degerlerini ve toplumsal kimligini tanitarak
uluslararasi alanda olumlu bir dlke imajinin olusmasina katki saglamaktadirlar (Zhao ve Lin,
2014). Dolayislyla turist rehberleri, ziyaretgilerle dogrudan iletisim kurarak hem kdiltdrel temsil
islevini yerine getirmekte hem de uluslararasi iliskilerin mikro duzeydeki gelisimine katkida
bulunmaktadir (Feldman ve Skinner, 2018). Nye'nin (2004) yumusak gui¢ tanimi dogrultusunda,
turist rehberlerini  Ulkelerinin  kdlturel cekiciligini somutlastiran sahadaki aktorler olarak
tanimlamak mumkdndur.

Scott-Smith’e (2016) gore kilttrel diplomasinin sekiz temel iglevi bulunmaktadir. Bu islevler;
uluslararasi diyalogu guclendirmek ve guven tesis etmek, kilturel ve siyasal anlamda taninmayi
saglamak, ekonomik menfaatler elde etmek, ulusal kultirtn imajini ve itibarini artirmak, yabanci
toplumlarda mevcut onyargilar kirmak, ulusal kdltir hakkindaki olumsuz algilarla mucadele
etmek, gelecekteki is birlikleri icin uygun bir zemin hazirlamak ve belirli soylem, inan¢ veya
ideolojilere dayali bir dinya gortsunu yayginlastirmak olarak ozetlenebilir. Bu gergevede turist
rehberligi mesledi, kulttrel diplomasinin bu amaglarinin sahadaki en somut uygulayicilarindan
biri olarak degerlendirilebilir. Turist rehberleri, uluslararasi ziyaretcilerle dogrudan iletisim
kurarak, ulusal kulturdn tanitilmasina ve dogru bir sekilde temsil edilmesine katki saglamaktadir.
Ayni zamanda Onyargilarin asilmasi, olumlu kdlturel imajin pekistirilmesi ve kulturleraras
anlayisin gelistirilmesi sureglerinde kritik bir rol Ustlendirmektedir. Turist rehberleri araciligiyla
saglanan dogru bilgi akisi ve etkili kulturel anlati, Ulkeler arasindaki kulturel ve ekonomik iligkilerin
guclenmesine, gelecekteki ortakliklarin ve diplomatik yakinlagsmalarin zemin bulmasina destek
olmaktadir.

Kulturlerarasi iletisim baglaminda turist rehberleri, anlam Uretimi surecinde araci pozisyonunda
yer almakta; farkli deger sistemleri, normlar ve iletisim bigimleri arasinda olusabilecek bosluklari
doldurarak kulturel etkilesimi mumkun kilmaktadir. Bu gergevede turist rehberlerinin islevi
Hofstede'in (2001) kulttrel boyutlar modeli gergevesinde degderlendirildiginde daha da anlam
kazanmaktadir. Ozellikle iletisim tarzlannin farkliik gosterdigi kiltirel karsilagmalarda,
rehberlerin yapmis oldugu agiklamalar ve yonlendirmeler, kulturlerarasi uyumu guglendirmekte
ve potansiyel yanlis anlamalari onleyici bir rol Ustlenmektedir (Zhao ve Lin, 2014).

Turist rehberlerinin etkisi yalnizca icerik aktarimiyla sinirli kalmamakta, ayni zamanda
ziyaretcilerin ev sahibi ulkeye iliskin algilarini da bicimlendirmektedir. Ziyaretgilerin buytk
cogunlugu, ziyaret ettikleri Ulkeye dair ilk elden izlenimlerini rehberlerin soylemleri, davranislari
ve iletisim tarzi Uzerinden olusturmaktadir. Bu durum turist rehberlerini dlke imajinin
olusumunda birincil etki kaynagi haline getirmektedir (Jang vd., 2022).

Turist rehberleri, gayri resmi diplomatik aktorler olarak da onemli roller Gstlenmektedir. Cull'un
(2008) kamu diplomasisi siniflandirmasinda yer alan ‘kiltirel diplomasi’ kavrami gergevesinde,
devlet disi aktorlerin uluslararasi duzeyde yuruttugu iletisim temelli faaliyetler mesruiyet
kazanmakta ve bu faaliyetler kulturler arasi etkilesimin guclenmesine katki sunmaktadir. Bu
baglamda resmi bir diplomatik statlye sahip olmamakla birlikte, turist rehberleri ziyaretcilerle
dogrudan etkilesim kurarak karsilikli anlayisi pekistirmekte ve Ulkeler arasi iligkilerin toplumsal
duzeyde gelismesine aracilik etmektedir. Bununla birlikte, rehberlerin temsil ettikleri kulttru
dogru, dengeli ve saygili bicimde sunmalar, etik sorumluluklari  baglaminda
degerlendiriimektedir. Kulttrel mirasin ticarilestiriimeden ve indirgemeci yaklasimlarla egzotize
edilmeden aktarilimasi, hem surddrdlebilir turizm ilkelerine hem de adil kilturel temsiliyete katki
sa@lamaktadir (Donbak, 2020). Bu baglamda turist rehberleri kiltirel mirasin etik tasiyicilari ve
koruyuculari olarak ©ne ¢ikmaktadir (Kouchaki vd., 2023). Tum bu islevler birlikte
degerlendirildiginde, turist rehberlerinin kulttrel diplomasinin ¢ok boyutlu yapisi icerisinde kritik
roller Ustlendikleri gortlmektedir. Kdlturel arabuluculuktan yumusak gu¢ temsilciligine, algi
yonetiminden gayri resmi diplomatik temsile kadar uzanan bu roller, turist rehberligini yalnizca
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turistik bir hizmet alani olarak degil, ayni zamanda stratejik bir kamu diplomasisi araci olarak
degerlendirmeyi mumkun kilmaktadir.

llgili alanyazinda, turist rehberlerinin kultirel diplomasi surecindeki islevlerinin yeterince
kavramsallastinimadigi ve sistematik bir sekilde ele alinmadigi gorulmektedir. Bu ¢alisma, soz
konusu boslugu doldurmayi amaclayarak turist rehberlerinin kdlttrel diplomasi baglaminda
nasll bir temsil ve arabuluculuk islevi Ustlendiklerini kuramsal bir bakis acisiyla ele almaktadir.
Bu cercevede turist rehberlerinin kilturel diplomasi aktorleri olarak tanimlanmasi, desteklenmesi
ve bu role uygun sekilde mesleki olarak guclendirilmesi, hem turizm sektortine hem de
uluslararasi iliskiler alanina stratejik katkilar saglayacagi ongorulmektedir. Bu dogrultuda konu
ile ilgili birtakim oneriler gelistirilmistir.

e Turist rehberligi egitim programlarina; kdltlrlerarasi iletisim, kdlttrel temsil, anlati
yonetimi ve diplomatik hassasiyet konularinin entegre edilmesi saglanmalidir.

e Turist rehberlerinin klturel diplomasi aktorleri olarak konumlandiriimasi, ulusal dizeyde
gelistirilen yumusak guc stratejileriyle butunlestirilerek ilgili politika belgelerinde
kurumsal bir cergeveye kavusturulmalidir.

e Turist rehberlerinin kulturel diplomasi strecindeki rolleri dikkate alindiginda, bu meslek
grubunun uluslararasi dizeyde seyahat kabiliyetinin artirilmasi, temsil yeteneklerinin
gelistiriimesi ve diplomatik nitelikteki misyonlarinin desteklenmesi buyuk onem
tasimaktadir. Bu cercevede turist rehberlerine hususi damgali pasaport verilmesi, onlarin
kdlturel diplomasi aktorleri olarak konumlarini gucglendirecek sembolik ve islevsel bir
destek olarak degerlendirilebilir. Ozellikle Turkiye gibi turizmi yumusak glc stratejisinin
bir araci olarak goren Ulkeler icin, rehberlerin yurtdisi seyahatlerinde vize muafiyeti gibi
kolayliklardan yararlanmasi, hem bireysel gelisimlerini tesvik edecek hem de Ulke
tanitimina daha etkin katki sunmalarini saglayacaktir. Rehberlerin uluslararasi fuarlara,
taniim  organizasyonlarina, akademik veya mesleki egitimlere  katiiminin
kolaylastirimasi; bu meslek grubunun kdlttrel diplomasideki temsil kapasitesini
dogrudan artiracaktir. Ayrica bu tur bir uygulama, devletin rehberlik meslegine verdigi
stratejik onemi ve turist rehberlerini kultdrel misyon taslyicilar olarak tanidigini da
gosterecektir.

Sonuc olarak turist rehberlerinin yalnizca turizm sektortinudn degil, ayni zamanda kultur temelli
dis politikanin da onemli aktorleri oldugu kabul edilmelidir. Bu nedenle rehberlik mesledi, kulturel
diplomasi perspektifiyle yeniden degderlendirilerek hem akademik galismalarda hem de kamu
politikalarinda daha gorunur hale getirilmelidir.

Yazar katki oranlari

GCalismaya 1. Yazar: %60, 2. Yazar: %40 oraninda katki saglamistir.

Cikar ¢gatismasi beyani

“Turist Rehberlerinin Kiiltirel Diplomasi Stirecindeki Roli Uzerine Kuramsal Bir Degerlendirme”
baslikli makalemizin herhangi bir kurum, kurulus, kisi ile mali ¢ikar gatismasi yoktur. Yazarlar
arasinda da herhangi bir ¢ikar gatismasi bulunmamaktadir.
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